
Results of
Communication Processes

Levels of Impact and Evaluation of Communication
(DPRG/ICV framework for communciation controlling)
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…
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…
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…
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…
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…
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Impact on
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Brand Value
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…
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ORGANISATION

Communication ProcessesInitiation of Communication Processes

MEDIA/CHANNELS STAKEHOLDER ORGANISATION

Indica-
tors
(e.g.)

Mea-
sured
Object

Measu-
rement
Range

Level of 
Impact

High Impact on Value Creation
Weak Influence of Communication Management

Low Impact on Value Creation
Strong Influence of Communication Management
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